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A few of the many operations necessary to prepare
Rugby cars for export shipment.



J. Ewart Carruthers is Export Manager and Cost Ac-
countant. Before his advent into the organization of
Durant Motors of Canada, Limited, he was for seven
years associated with General Motors as cost accountant.
He has been with us since March, 1926.

It is a part of his duty to attend to the Customs Duty
Drawback and he is responsible for the tabulation of
the Canadian contents of Star Cars, for presentation to
the Customs authorities.

Cost Accounting has been Mr. Carruthers’ work since
1910 but along in January, 1915 he finally succeeded in
joining the ranks, three previous attempts proving un-
successful. At that he had more than four years in His

Majesty’s Service and by sheer ability advanced from.

private to Captain, returning to civil life in July, 1919.

Of course J. Ewart has a couple of outside interests
that occupy a fair portion of his time—that is, after he
has cleared his desk. In summer he’s a fiend at Tennis
and in winter he finds an outlet for his Tennis craving
by disporting himself at Badminton.

In conversation with the writer, a few days ago, Mr.
Carruthers admitted that he had misgivings about the
Export field when he first undertook it, but now, to use
his own words, “I love it”. And when an efficient man
“loves” his work, there isn’t very much more to be said
about it.
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MEMBERS OF PURCHASING ASSOCIA-
TION OF TORONTO VISIT DURANT PLANT

About forty members of the Purchasing Agents’ As-
sociation of Toronto, recently took lunch with the of-
ficials of Durant Motors of Canada Limited, and then
spent an interesting afternoon in a trip through the fac-
tory buildings, witnessing the various operations in the
construction of New Star Cars.

All of the visitors expressed their surprise at the
magnitude and equipment of the plant and the extent of
the business that is being done by this young but pro-
gressive Canadian Industry.
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J. EWART CARRUTHERS

Export Manager and
Cost Accountant

How She Knew

“Is your husband’s hardware business prospering?” the
young bride was asked,

“Indeed it is,” was the confident reply. “He must be
making lots of money, for he told me last night they had

had to appoint a receiver to assist him.”
—Good Hardware.
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NEW ZEALAND DISTRIBUTOR MAKES
UNIQUE CAR EXHIBIT

Alexander Grant Limited, agents for Campbell Motors
Limited, of Awuckland, N.Z. in one of the recent
Australasian exhibitions had on display a Rugby (Star)
Car that created a great deal of favorable comment and
was responsible for numerous sales.

The Rugby car illustrated was called “The Golden
Investment” and was entirely covered with gold leaf.
The trimmings of the booth were also of gold. As an
added attraction the radiator was removed and replaced
with plate glass making it possible to look directly into
the Continental engine which they called “The Heart of
Gold”. While somewhat expensive, this is an idea that
might be utilized by some Canadian Star dealer.
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WESTERN ONTARIO NEW STAR CAR DEALERS MEET IN LONDON

Front row (left to right) O. Krane, Dashwood; Geo. Adair, West Monkton; Me. E. Bettger, West Monkton; Charles
White, Aylmer; Robert Kerr, Rodney; R. S. Bulman, Sarnia; Roy D. Kerby, General Manager, Durant Motors of Canada,
Limited; Stuart H. Gallagher, London; Phil. J. Duggan, Sales Manager, Durant Motors of Canada, Limited; Ira Truefitt, Till-
sonburg; Geo. W. Spackman, St. Thomas; Delmer Kearney, Ridgetown; W. J. Reader, Alvinston; A. Allan, Parkhill.

Back row (left to right)—Ed. Kroft, Dashwood; J. E. Fawkes, Commercial Division; V. Walker, Ingersoll; R. Louch,
Wyoming; R. E. Webker; W. F. Wheaton, District Representative, Durant Motors, Western Ontario; Horace Coulter, Wheatley,
Ont.; Stewart Bulman, Sarnia, Ont.; James Reader, Albinston; J. Stewart, Pelee Isle; D. Burgess, Merlin; H. N. Lawton,
Strathroy; H. Armstrong, Woodstock; C. I. Hatton, Service Representative, Western Ontario; W. A. Lane, Clinton; W. S.
Westall, Manager Continental Guarantee Corporation, Limited, Toronto.

(Continued from Page 5)
church and Auckland in New Zealand, all have Rugby
cars running about their streets in pretty much the same
proportion as have our Canadian cities of Toronto, Win-
nipeg or Vancouver.

The outlying districts also have a goodly representa-
“tion. The photograph on page 4 of this issue was secured
by lining up some of the Rugbys present one afternoon
last year at a country fair in Western Australia. It gives
a good indication of the popularity of the Rugby among
the Australian pastoralist or farming community.

Points touched at on the journey through the Pacific,
Honolulu, in the Sandwich Islands, Pago Pago in the
Samoans, Suva in the Fijis and Papeete in the Society
Islands, all have their quota of Rugby or Star cars. All
owners that we had the privilege of meeting were en-
thusiastic over the manner in which their cars were giv-
ing consistently good service; a big feature where cars
are owned in places far distant from large distributing
centers or factories. One native owner at Tahiti gave
an assurance that his 1924 Star Car had given such a
good account of itself that three new prospective pur-
chasers were buying New Stars. Factory records show
that these cars have since been shipped and are now
carrying on, adding still more attraction among the cocoa
palms in the Islands of the South Seas, lands of dark-
eyed beauties and romance.

Our Australasian Distributors are all men of calibre
having a broad experience in handling motor cars and
have facilities to take care of large volumes of business,
a necessary requirement when handling a product in
countries so remote from the manufacturing source. They
all have handled cars of European make, fetching prices
considerably higher than that for which the Rugby is now
selling, but in every case, while not decrying the merits
of Furopean motor car products, they are most enthus-
iastic over the Rugby as a car that embodies engineering
features second to none among all makes whether they
be American or European, as a car that will measure up
against all competition for Economy and Performance,
and as a car that the public is willing to buy in worth
while numbers.

F. H. Pounsett

FACTS

This year over 7,000 trucks were sold in Canada.
Registration show 65% of them are 1-ton and less. You
are in line for additional profits—remember every truck
counts on your bonus.
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Don’t overlook any of the profits your territory hold
for you. Pay no attention to calamity howlers they will
get you if you do.

On a tombstone in an auto graveyard this epitaph
strikes one forcibly, it was engraved in rust, “This firm
died from an undermined constitution caused by too much
faith in the statements of salesmen that the old car was
a good deal as the advertised value justified the risk”.
Underneath this was written, “The owner of the new
car was a good advertiser all right but not for you, he
told everybody of the good deal he made”.

Moral: Buy ’em right, put ’em right, sell ’em right.
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It is not your Sales Department that breaks a record
or strikes a rut—it’s the boss, as he thinks so his em-
ployees think. He is the thermostat of the organization.
Let us apply this to one department of our business that
has not had much consideration from the boss of salesmen,
that part is trucks for carrying merchandise.

You have checked over the possibilities of large firms
whose salesmen use coupes or roadsters, and have put
up a good fight for the business, and records show that
Star dealers have been successful in getting their share,
but the merchandise that salesmen sold has been delivered
by other automotive equipment than ours.

We can equip the man with transportation and we can
equip the firm to deliver the goods after they are sold.






